2016 Walt Rodman Award Entries
First Place: Shasta County Cattlewomen, “Photo Contest for Note Cards and Beef Promotion Posters”
· The Shasta County Cattlewomen held a photo contest to generate enthusiasm and collect high-quality photos representing the heritage and future of cattle ranching for a number of promotional efforts.  The promotion of the photo contest proved to be a successful social media campaign, with 1,275 new likes of the group’s Facebook page. The contest resulted in 48 photograph entries, with photos from the overall winner and seven finalists used to create notecards that show a visual of cattle ranching in Shasta County. Additionally, the group created educational posters using photos from the contest, matching the photos with phrases such as “We believe quality beef begins with quality care. That’s why we work hard to keep our animals healthy, safe and secure.” And “We take pride in caring for our cattle, 365 days a year, often at all hours and in all weather.” The posters were put on display in the Cattlewomen’s Red Barn at the Shasta District Fair, with an attendance of approximately 90,000 people. 
Second Place: Kern County Cattlewomen – “Kern County Fair Display and Community Presentations”

· The Kern County Cattlewomen produced a 45-minute video entitled “Cattlewomen Conversations, which featured many families with operations that have been in the family for over 100 years. The video ran in a loop each day of the 10-day Kern County Fair. But the work didn’t end there. The KCCW reached out to local teachers, organizations, museums and associations to share the video and present the cattlewomen’s efforts. It includes 100 years of history of Kern County ranches, some of the problems facing our industry, and a way of life that once included 50 percent of all Americans.  

Third Place: San Luis Obispo County Cattlewomen, “Central Coast Beef and Wine Festival”

· The San Luis Obispo Cattlewomen were the hosting entity for this first-ever event, which was developed to create an interactive and educational experience for consumers and highlight the versatile cuts and preparations of beef. The group partnered with a non-profit, !MUST Charities. The event was held at Halter Ranch Vineyard and featured six tasting stations with six partner wineries from the region, as well as various interactive educational stations. Winery and beef combinations included Beef Strongonoff and Ancient Peaks Winery, Sliders and Jack Creek Cellars, Steak Caesar Salad and Cass Winery, and various others, offering variations of delicious wine and beef pairings. The event resulted in over 300 pounds of beef sold!  
Alameda County Cattlewomen, “Ag Adventure”

· An outdoor educational field day for 3rd grade students and teachers that provided an interactive platform to learn about local ranching history and current beef cattle production practices. Various stations covered different aspects of raising cattle – ranching history, beef cattle up close, beef by-products and nutrition, dummy roping, weights and measures, branding activity, and rangeland conservation. 


Butte County Cattlewomen, “Beef Retail Cuts, Where do they Come From?” (At the Silver Dollar Fair Harvest Hall, Chico, Calif.)

· A 2’ x 3’ table top wood beef cuts jigsaw puzzle was handmade by a unit member for children to have a hands-on activity at the event. Also on display were the beef retail cuts poster, and the Confident Cooking With Beef brochure, allowing the parents to compare the materials with the puzzle and identify what part of the carcass their favorite cuts are from.  





Calaveras-Tuolumne Cattlewomen, “Taste of Calaveras”
· Taste of Calaveras is a food, wine and art experience featuring local restaurants and businesses. The Cattlewomen served up meatballs at this event, as well as various beef promotion materials to the more than 600 attendees. 

Glenn-Colusa Cattlewomen, “Glenn-Colusa CattleWomen 12th Annual BBQ Rib Cook-Off”
· This cookoff was held as part of the Colusa County Western Days, and promoted eating beef and sharing recipes and information about beef with the public attending the event. The contest included professional and amateur grill masters, who were all given five racks of beef ribs and 3 racks of pork ribs to prepare for a panel of judges. Over 60 racks of beef ribs were served at this year’s event. 
Intermountain Cattlewomen, “Beef n’ Brew With Business Calf Branding”
· This second annual event featured a tri-tip barbecue, beef appetizers provided by area beef distributors and producers, a beer tasting, and a business person’s calf branding which was the highlight of the event. The day also featured a live auction and silent auction, as well as dancing and entertainment in the evening. Over 550 beef dinners were served, membership was increased, and all ages and walks of life were engaged in a night of fun. 
Lassen County Cattlewomen, “Beef in the Media”
· The Lassen County Cattlewomen joined a larger countywide effort among ag-related organizations to provide timely, relevant and accurate information about many aspects of agriculture to the media. The Cattlewomen focused on the county’s strong cow-calf and direct marketed cattle and beef enterprises. Through earned media coverage obtained through this effort, over 8.18 impressions were made. Specific efforts included weekly radio spots on local radio stations, letters to the editor regarding beef production published in the Lassen County Times, and articles in various other location publications and magazines. 
Madera County Cattlewomen, “Old Fashioned Trap Shoot and Tri-Tip Luncheon”

· This event was the brainchild of a junior member of the cattlewomen, who planned and executed this as part of her senior legacy experience for high school graduation. It featured a 10 station “trap course” that was modeled after an old fashioned turkey shoot, like local ranches used to host in the fall. A tri-tip barbeque lunch was served to the attendees, offering a delicious beef meal to all that participated. The event showcased beef, allowed for a fun family day, and raised funds for two local ag scholarships. 

Mid Valley CowBelles, “Let’s Draw a Cow!”


· This creative classroom project included a presentation on how to draw a cow using a simple six-step process that featured geometric shapes. The interactive demonstration has been given in multiple classroom settings, at community events like harvest festivals, and even presented at the California 4-H conference at UC Davis as an idea for local 4-H leaders. The activity allows kids to not only learn how to draw a cow, but learn about cattle ranching, beef nutrition, byproducts, breeds, etc. through interactive discussion.

Modoc County Cattlewomen, “Beef Promotion Metal Signs”

· Located in the far northeastern corner of California, Modoc County currently has more cattle than population, and has been working to bring visitors to the area to experience the rural lifestyle. The Cattlewomen created metal signs that state “Modoc County Cattlemen & Women Welcome You to Cow Country.” The signs are placed at all entrances to Modoc County along highways 299 and 395, and are seen by up to 592,000 annually. 

Napa- Solano Cattlewomen, “Ag in the Classroom at a Rural School”

· This program takes agriculture, specifically beef cattle, to the classroom to educate the youth about the benefits of beef production to the land, to our environment and to consumers. The Cattlewomen put on this event at one of the most rural schools in Napa County, bringing hand-outs, stickers, by-products, other materials, and even a baby heifer for the students to pet. They also cooked and provided hamburgers for lunch.  
Plumas- Sierra Cattlewomen, “Taste of the Sierra Valley Fall Dinner”
· The goal of this event was to educate people about the history of the Sierra Valley ranches as well as encourage appreciation for the land. The event was held at the Sierra Valley Grange Hall and featured representatives from eight different ranches sharing an exhibit about their ranch which included history, photos, antiques and memorabilia, and a sample of a generational family dish to all attendees. Approximately 200 people attended the event. 
San Diego County CowBelles, “San Diego County Fair”


· With over 1.6 million people in attendance, the San Diego Fair is the 4th largest fair in North America, and is over four weeks long. The CowBelles continued their active participation in this fair, showcasing beef industry information, recipes and other informational brochures at their booth, and also gave informational presentations to fair attendees two to three days a week while the fair was running. 
Santa Barbara County Cattlewomen, “Santa Maria Elks Rodeo Participation”

· During this event, the cattlewomen reached over 1000,000 spectators. Their participation in this nationally recognized event included transporting up to 10,0000 local grade school students to the rodeo, allowing children with no agricultural background to be exposed to a piece of our industry and spend the day surrounded by cattle. In addition the Cattlewomen had a trailer full of promotional beef materials parked on the midway, where the public had to pass to get to the grand stands. 
Santa Clara County Cattlewomen, “Cooking Dinner with Friends” 

· A beef cooking demo was held during a member gathering, providing a full cooking segment to the members that showcased a new recipe, cooking methods, and generated ideas for beef cooking demos and recipe ideation. 
Siskiyou County Cattlewomen, “Heart-Healthy Lesson Plan”

· A lab-based lesson plan was developed as an extension for classrooms that are already studying the heart and circulatory system and involves the exploration and dissection of beef hearts, which were donated by a local processing plant.
Tehama County Cattlewomen, “The Rewards of Working with our Chamber of Commerce”

· A working relationship between the Red Bluff-Tehama County Chamber of Commerce and the Tehama County Cattlewomen resulted in a number of beef promotion opportunities, including cross promotion, Cattlewomen/beef tables at various Chamber events, beef tasting at community events sponsored by the Chamber, and other beef promotion efforts. 

